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The Outdoor market is - in spite of the ongoing
global economical crisis - still a growing segment
offering lots of (good) news. Speaking of good
news, there are three main trends to be obser-
ved for the upcoming season: Weight reduction,
quality intensification and environmental protec-
tion. When it comes to apparel and hardware,
the manufacturers make an effort to develop
lighter and more practical products. Coming
along is the trend - parallel to other outdoor-
related segments such as skiing - to offer more
versatile products that can be used for several
activities.

The end consumer likes it — and this also helps the retai-
ler, because the more hi-tech is offered in multipurpose
items, the more money the customer is willing to spend
on a single outfit. Lighter and better is one thing, at the
same time the outdoor industry is relentlessly commit-
ted to produce their collections with the environment
always on their mind. The awareness that “outdoor” is a
synonym for “nature” and that no other sporting goods
segment should respect Mother Nature more than the
Outdoor segment, has reached most of all companies
by now. Special attention is now clearly turned to the
qualitative equality of the sustainable, recycled, or recy-
clable materials compared to their less ecological prede-
cessors.

The still positive development in the Outdoor business

is also supported by ispo - again in the form of a large
exhibition area covering almost four complete halls, and
accompanied by an extensive event program. As during
the previous show, the Entrance East is once again the
designated Outdoor Entrance with many related spe-
cials, events and attractions for all visitors, And the fact
that you have to turn this issue of SCN to get to the
rest of the ispo winter 02 segments is not a coincidence,
but just another sign for the extraordinary relevance of
the Outdoor segment within the sporting goods business.
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